In the plan of products, affective information is increasingly utilized with diversification of a life style. Then, in this research, we had developed the system that visualizes the affective layered structures of liquors' reviews using rough set theory (hereafter, visualization system). Specifically, the development consists of the following steps. (1) The visualization system extracts affective words from the reviews of mail order sites. (2) We create the decision table in rough set theory using affective words. (3) We visualize the affective layered structure using the computed decision rules from decision table. We conducted the evaluation experiment of the visualization system for 20 subjects. We made ten subjects the summary of liquor reviews using the visualization system, and made the remaining ten subjects the summary of them without the visualization system. Consequently, the usefulness of the visualization system was verified from the contents and the time for creation of the summary.
1.

